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Abstract
Typically, communication efforts to promote health behaviors have targeted the motive of disease avoidance. Importantly,
however, people do not live their lives solely concerned with avoiding diseases. Evolutionary psychologists postulate that there
are seven fundamental human motives: self-protection, disease avoidance, affiliation, status, mate acquisition, mate retention, and
kin care. For example, the primary concern of adults with young children is kin care. Intervention studies of COVID-19
vaccination recommendations, HPV vaccination recommendations, and cervical cancer screening recommendations found that
kin care messages increased behavioral intentions to the same extent as disease avoidance messages. Communication to
encourage positive health behaviors should target not only the fundamental motive of disease avoidance, but also other motives

that are of paramount importance to recipients.
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